Karin De Oliveira - DIGITAL PRODUCT DESIGNER -« UX-UI
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100% O+ Latino Blood, graduated as an Art Designer, working as an Art Director for the
last 15 years in AD agencies in the hispanic and general market for the world’s most
recognized brands. Working as a leader in concept development and Digital Designer.
Assisting to Creative cohorts as a continued education and keeping with the ups of
industry trends, inside the country and international borders, which allow me to develop a
diverse and creative background. Moving my work experience from traditional advertising
to digital solutions.

I had the opportunity to train many companies with Adobe DPS platform which allowed me
to create in a small amount of time amazing and very useful app experiences for the user
and successful metric response for the client. In the meantime, | created a blog called “Art
Space” where | share my own photography matching with poems | created. | am passionate
by people, culture and travel which give me the opportunity to create amazing street
photography around the world. I've displayed my work in events like Art Basel in Florida.

At the moment | am part of a team in a Digital agency as a UX-Ul creative, where the focus
is education through digital transformation and XR, where | have the gratitude to gain the
priceless reactions of the users interacting with these technologies.

Since | am always in action and | like to explore different areas, last year, | founded and
managed a product for kids; where the combination of illustration and professional
photography creates a digital story tale where the kids are the main character of the fairy
tale. | also decided to explore the field of Product Management since | found my direction
tends to be inclined more with product development, the user and the global experience.

Gracias!
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Karin De Oliveira

Celebrity Cruises is a premium cruise line, founded in 1988 and later merged with Royal Caribbean
International to become Royal Caribbean Cruises Ltd., Common features on board Celebrity brand ships
feature aft-glass dining rooms, formal foyer areas, alternative dining venues, balcony and suite staterooms,

pools and lounging areas, bars and lounges, libraries, spas and gyms, and relaxation areas.

Ol
02

03

04

03

CONCEPT
360° PANORAMA - B2B-LEARNING PLATFORM

CHALLENGE
Promote luxury new ships to guest and travel agents. Show installations and new

ship features, in an easy, enjoyable and accesible way to segment target.
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STRATEGY

Create a 360-degree Virtual Tours of guest environments on new ships. Guest
can see and experience the instalations from anywhere without going to the port

or get inside the ship.
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CONCEPT
REAL ESTATE SALES APP
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NEW STUDENT COURSE CATALOG
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GENESIS®

Yachtline

PROJECT OVERVIEW

OBJECTIVE
CREATE A MOBILE APP FOR TABLETS AND SMARTPHONES - B2B
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PROJECT
UPDATE A WEB MOBILE SITE

PROBLEMS FEATURES

AT OUR CORE: HEART & FOCUS
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TRENDING NEWS. -

New battery technology saves Soldiers
time, maney on the battlefield






